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Abstract : Social media is a platform for people to discuss their issues and opinions. Before knowing the
aspects of social media people must have to know what is social media? Social media are computer tools that
allow people to share or exchange information’s, ideas, images, videos and even more with each other through
a particular network. In this paper we cover all aspects of social media with its positive and negative effect.
Focus is on the particular field like business, education, society and youth. During this paper we describe how
these media will affect society in a broad way.
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l. Introduction
Now a day’s social media has been the important part of one’s life from shopping to electronic mails, education
and business tool. Social media plays a vital role in transforming people’s life style. Social media includes social
networking sites and blogs where people can easily connect with each other. Since the emergence of these social
networking sites like Twitter and Facebook as key tools for news, journalists and their organizations have
performed a high-wire act. These sites have become a day to day routine for the people. Social media has been
mainly defined to refer to “the many relatively inexpensive and widely accessible electronic tools that facilitate
anyone to publish and access information, collaborate on a common effort, or build relationship”.
Social Media is a platform that lets us participate in social networking. We can share our posts on various social
media platforms to improve business visibility. Today it is the best source for news updates, marketing,
education, and entertainment.
History of Social Media Marketing
Social Media seems to be a new trend, but its roots stretch to the beginning of computer era. What we see today
is the result of centuries-old social media development. Usernets, which was launched in 1979, was the first
progenitor of social media, and the journey from Usernets to Facebook is a long one. Usernets allowed users to
post on newsgroups. It was followed by bulletin board systems (BBS) which allowed users to login and interact.
Online services like progidy were the precursors to BBS. After online services, internet relay chat came into
light which gave way to instant messaging.
In the 90s, dating sites and forums were on peak, which led to the development of social networks. But they did
not let users make friend lists. Six degrees launched to overcome this feature. It allowed profile creation and
listing pears. It was purchased and shut down after playing for a decade. Blogging emerged in this phase,
creating a sensation in social media. It is popular even today. Other sites like BlackPlanet (African-American
Social Website) and MiGente (Latino) cropped up having provision to create profiles and add friends.
Modern social networks came into picture post 2000. Apple launched its Friendster in 2002. It has millions of
users. Hi5 and Linkedin were launched in 2003. Linkedin is a ground for professionals to reach out to one
another. MySpace also originated in 2003 and became well known by 2006. Similarly Facebook was launched
in 2004 and surpassed MySpace, Orkut, Multiply, etc., and is still expanding. This decade also conceived media
sharing platforms like photobucket, flicker, youtube, instagram, revver, etc., along with news and bookmarking
platforms like Digg and Delicious.
Since 2000, Social Media has bloomed to horizon and is still expanding limitlessly. Along with media sharing,
many other portals that provide real-time updates were introduced, for example, Twitter, Posterous, Tumbler,
etc. In 2007, Facebook launched its advertising system.
Importance of Social Media
The importance of social media is undebatable. It is a powerful channel of marketing - a game changer for any
business. It provides us the flexibility to communicate at both personal as well as business levels.
Business owners can improve search rankings, leads, sales, and traffic using search media. This can be done at
reduced marketing expenses. Besides business, it is a cool platform to connect with friends and dear ones.
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1. Objectives Of The Study
The following are the objectives of the study:
To study the impact of social media on educational sector.
To study the impact of social media on business.
To analyse the impact of social media on society.
To analyse the impact of social media on youngsters.

ANANENRN

Il. Impact Of Social Media On Various Fields

In this part researchers analyse the impact of social media on education, business, society and
youngsters.
I. Impact of Social Media on Education
As per the survey of previous research, 90% of college students use social networks. Technology has shown a
rapid development by introducing small communication devices and we can use these small communication
devices for accessing social networks any time anywhere, as these gadgets include pocket computers, laptops,
iPads and even simple mobile phones (which support internet) etc..For the purpose of education social media
has been used as an innovative way. Students should be taught to use this tool in a better way, in the educational
classes’ media just being used for messaging or texting rather than they should learn to figure out how to use
these media for good. Social media has increased the quality and rate of collaboration for students. With the
help of social media students can easily communicate or share information quickly with each through various
social sites like Facebook, Orkut, and Instagram etc.. It is also important for students to do some practical work
instead of doing paper work. They can also write blogs for Teachers as well as for themselves to enhance their
knowledge skills. Social networking sites also conduct online examination which plays an important role to
enhance the students’ knowledge.
Positive Effect of Social Media on Education
The following are the positive effect of social media on education

> Social media gives a way to the students to effectively reach each other in regards to class ventures,
bunch assignments or for help on homework assignments.

> Many of the students who do not take an interest consistently in class might feel that they can express
their thoughts easily on social media.

> Teachers may post on social media about class activities, school events, homework assignments which
will be very useful to them.

> It is seen that social media marketing has been emerging in career option. Social media marketing
prepares young workers to become successful marketers.

> The access of social media provides the opportunity for educators to teach good digital citizenship and

the use of Internet for productivity.
Negative effect of Social Media on Education
The following are the important negative effect of social media on education.

<> The first concern about the negative effect comes to mind is the kind of distraction to the students
present in the class. As teachers were not able to recognize who is paying attention in the classroom.

X One of the biggest breakdowns of social media in education is the privacy issues like posting personal
information on online sites.

<> In some of the scenario there were many in appropriate information posted which may lead the students
to the wrong side.

<> Because of social media students lose their ability to engage themselves for face to face
communication.

<> Many of the bloggers and writers posts wrong information on social sites which leads the education

system to failure.

11. Impact of Social Media on Business

Social media is the new buzz area in marketing that includes business, organizations and brands which helps to
create news, make friends, make connections and make followers. Business use social media to enhance an
organization’s performance in various ways such as to accomplish business objectives, increasing annual sales
of the organization. Social media provides the benefit as a communication platform that facilitates two way
communications between a company and their stock holders. Business can be promoted through various social
networking sites. Many of the organization promote their business by giving advertisement on the social media
in order to attract maximum users or customers. Customers can connect and interact with business on a more
personal level by using social media. If an organization has established a brand, social media may help this
organization to develop the existing brand and give the business a voice. With the help of social media
organization can make their strategy to promote their organization.

Social media used in various business functions. Some of them are:
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1. Marketing:
Marketing is one of the most important and common use of social media in business. It works because today
every brand has a target section of online audience.
2. HR:
Is great for identifying and engaging the talent directly.HR helps company to showcase their employee benefits
and culture of the company to outside world.
3. Creative:
It share enables art, copy and design teams to invent new ideas which is useful for company to achieve goal.
4. Operations/strategy:
Many of the sites like LinkedIn help the business by connecting with the experts who can share some strategic
plans.
5. Business Development
Professional networking sites can be used to connect with the clients.
Positive Effect of Social Media on Business
The following are the positive effect of social media on business:

> Social Media helps to better understand their audience by their likes and dislikes.
> It helps the business for promotional activities.
> Social networking sites helps to make new customers by providing useful facilities.
> Helps to enhance market insight and stretch out beyond your rivals with online networking.
> It also helps to increase awareness among brands and reach with little to no budget.
Negative Effect of Social Media on Business
The following are the important negative effect of social media on business:
<> In business filed social media is not entirely risk free because many of the fans and followers are free to
post their opinion on a particular organization, the negative comment can lead the organization to failure.
<> Many of the large organization have fallen victim to the hackers.
<> The wrong online brand strategy can doom a company, and put at a huge viral social disadvantage.
<> Getting involved with Social Media is very time consuming. As an organization you should assign a
person to always bolster your pages and profile with significant substance.
<> Most companies have difficulty measuring the results of social media advertising.

111, Impact of Social Media on Society
As we all are aware of social media that has an enormous impact on our society. Many of the social media sites
are most popular on the web. Some social media sites have transformed the way where people communicate and
socialize on the web. Social networking sites render the opportunity for people to reconnect with their old
friends, colleagues and mates. It also helps people to make new friends, share content, pictures, audios, videos
amongst them. Social media also changes the life style of a society.
Positive Effects of Social Media on Society

The following are the positive effects of social media on society:

> Social Media helps to meet people they may not have met outside the social media forums.

> It also helps to share ideas beyond the geographical boundaries.

> It provides open opportunity for all writers and bloggers to connect with their clients.

> Another positive effect of social networking sites is it unites people on a huge platform for the
achievement of specific goals. This brings positive change in the society.

> Social media provides awareness among society like campaigns, advertisement articles, promotions

which helps the society to be up to date with the current information.
Negative Effects of Social Media on Society
The following are the negative effects of social media on society:

<> One of the negative effects of social media is that it makes people addicted. People spend lots of time
in social networking sites which can divert the concentration and focus from the particular task.

<> Social media can easily affect the kids, the reason is sometimes people shares photos, videos on media
that contain violence and negative things which can affect the behavior of kids or teenagers.

X It also abuses the society by invading on people’s privacy.

<> Social lies like family ones also weaken as people spend more time connecting to new people.

X3 Some people use their images or videos in social sites that can encourage others to use it false fully.

V. Impact of Social Media on Youngsters

Nowadays social media has become a new set of cool tools for involving young peoples. Many young people’s
day to day life are woven by the social media Youngsters are in conversation and communication with their
friends and groups by using different media and devices every day.
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In past years it was seen that youngsters are in touch with only friends and their groups in schools and colleges.
But nowadays youngsters are in contact not only with known friends but also with unknown people through
social networking sites, instant messaging etc.. According to BBC news research of 2013 they discuss that 67%
Facebook users are very common and well known social media portal consist of the youth and students, so these
praise the fact that the youth and student have more focus and relation. Throughout the country teenagers
frequently use the web, mobile phones, online games to communicate and gather information with each other.
As per the survey in California the below table shows that how social media impacts the behavioral health of
California’s adults.

Positive Effects of Social Media on Youngsters

The following are the positive effects of social media on youngsters.

> Social media helps youngsters to stay connected with each other.

> Useful information can be exchanged over social networking sites.

> Social networking sites can allow teens to find support online that they may lack in traditional
relationships, especially for teens.

> In a Critical Development period youngsters also go for social networking sites for advice and
information.

> Youngsters can look to social media for getting the answers related to their career objectives.

Negative Effects of Social Media on Youngsters
The following are the negative effects of social media on youngsters:

<> Today it’s not clear that who the “strangers” are especially in the field of social media.

<> Kidnapping, murder, robbery can be easily done by sharing details on social media.

X There are many cases registered in police station where adults target young children and lure them into
meeting them.

<> Mostly youngsters waste lots of time on social sites like chatting which also effects their health.

<> Some useless blogs influence youth extremely that they become violent and can take some

inappropriate actions.

V. Conclusion
As the technology is growing the social media has become the routine for each and every person, peoples are
seen addicted with these technology every day. With different fields its impact is different on people. Social
media has increased the quality and rate of collaboration for students. Business uses social media to enhance an
organization’s performance in various ways such as to accomplish business objectives, increasing annual sales
of the organization. Youngsters are seen in contact with these media daily .Social media has various merits but it
also has some demerits which affect people negatively. False information can lead the education system to
failure, in an organization wrong advertisement will affect the productivity, social media can abuse the society
by invading on people’s privacy, some useless blogs can influence youth that can become violent and can take
some inappropriate actions. Use of social media is beneficial but should be used in a limited way without getting
addicted.
The social networking websites has become essential need today, but it should not be motivated at all. It could
ruin the future of teenagers and children and it had a very bad impact on education as it is discussed above.
There is no third party or any other community which could check for what actions are been performed by
which user, so it is strongly recommended to check children’s activities on social networks and don’t let them
use social networking websites. It is also a strong recommendation for Govt. and international cyber jurisdiction
to take part and ban these types of websites, other than government and jurisdiction, every parent should strictly
ban use of social networks on their children and secure their future.
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